
Step Into Your Brand
Develop Your Personal Brand And Increase Productivity On Social Media.
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Defining your niche. 

Strategies for managing your time. 

How to choose the right social media platforms. 

How to turn your audience into your best marketing channel. 

Content ideas for connecting with your audience on a deeper level. 

Best practices for positioning yourself as the go-to agent in the

marketplace. 

Agenda



Branding Personal Branding



The Five P’s Of Personal Branding

Purpose

Promise

Presence

Personality
Positioning



Customer ExperienceSkills

Website

Print Materials
Messaging

Email Signature

Service

Visual Branding

Network



Think less about the technology
and more about the psychology.







www.PhotoFeeler.com

http://www.photofeeler.com/


Marketing isn’t about closing a sale,
it’s about opening a relationship.





What do you want to be known for?



Ben Caballero



Specialization.

In his own words: 

“Specialists dominate all professions from ditch digging to rocket science. I can’t overstate
its importance to success in any profession. Real estate has many areas in which agents
can specialize. I choose to be a corporate specialist.” 









Your Personal Brand Statement

What are the benefits and outcomes of working with you?



I help (who?)________(benefit?)_______(outcome?)_______.

“I help real estate agents and small business owners stand out in the

marketplace and increase productivity.”

“Business Coach for Women ready to think differently to grow their business

and unlock more time and profit in as little as three months.” 




“I help homeowners maximize their profits and transition smoothly into 
their next chapter” 





Find your tone of voice.
Tone = The emotional inflection, changes with the situation.

Voice = Your personality



Example

•

•

• 

 An economically priced hotel located in the city centre.

Easy on the wallet, this hotel enjoys having the city on its doorstep.

This cheap as chips hotel gives you a night’s shut eye, slap bang in the city.





Your personal brand is the accumulated impression you leave on people.



You don’t need to be on every platform to succeed, including jumping on the
newest, hottest app just because everyone else is. 
Before opening a new account, ask yourself:

•Does my audience spend time here?

•Do I (or my team) have the bandwidth to create relevant

content for a new 
platform?

•Does the purpose and tone of this platform fit my brand?

Build a presence on the right social media networks



Understand the tone and usage of each platform.

News, blog posts, memes, conversation, live streaming

Short and long form video, livestream, educational, informative, advertising

Short and long form video, live streaming, memes, curated and social content, groups

Short and long form video, live streaming, products, thought leadership, inspirational, educational,  

behind the scenes, a day in the life of, entertainment 




Short and long form video, live streaming, thought leadership, company culture, jobs, 
success/fail stories, achievements, informative, educational, listicles, audio rooms (coming 
soon to creators)

Short and long form video, entertainment, products, services, educational, ads, becoming a media company





• Who you are.
• What you do.
• Who you help.
• How you do it.
• What makes you unique.
• Your call-to-action.

About Me Video Formula



About Me Video





Content is King

Engagement is Queen



Information 

Insights are your own takes on what is going on in your
industry and the world. You’re adding your view.

Your perspective differentiates you from

others doing the same thing, share it often!



Content Strategy 

Informative, educational, authoritative and entertaining.

Social media posts create awareness.

Articles & podcasts build credibility.

Videos increase engagement.



Social Post

Blog

Video

Webinar

Direct Mail



Engagement Strategy

Look for opportunities in the comments.

Keep the conversation going.

Add new connections daily, personalize your requests.

Respond to comments, messages, and reviews (+ or -).


Leave thoughtful comments on 5-10 posts daily.

Be a connector. Grow your network, grow your business.



Content
creation

Blog Post
LinkedIn,
website

Video

Facebook

Instagram

LinkedIn

Website

Q&A Forums
Education day

Motivational

Post


Facebook,

Instagram

LinkedIn

Fun Post



Why People Share

Educational or informative. 

Makes them feel like insiders. 

Helps them look good in the eyes of

others. 

People want to better the lives of others. 

When it has a connection to them as an

individual, be it political, emotional, cute,

or funny. 





Sample Questions



Search Engines crawl Quora's content and add them to search results. Because

people are asking questions that are similar (if not exactly the same) as they are

on Bing, Google and Quora, your answers to topic-relevant, keyword-rich

questions, on Quora have a good chance of showing up in search results.









What was the last remarkable

experience you had with a brand?















Direct Mail 





Remarkable experiences = 
Your best marketing and sales strategy. 



Tools
Design/Editing - Canva, InShot, Keynote (Mac) Power Point (PC)

Books - “This Book Will Teach You How To Write Better” by Neville Medhora, “Everybody Writes 1 & 2 by 
Anne Handley, “Contagious by Jonah Berger, “Influenece by Robert Cialdini, “The Go-Giver” by Bob 
Burke, “The Experience Maker” by Dan Gingiss

Video - Pop Voice Lavalier Lapel Mic, Mic adaptor for iPhone (Apple store), ProMovie (iPhone) or 
Filmic Pro (Android) app, Inshot app, Inkletech Ring Light or Limo Light Studio, VicSeed 67” Tripod.

Business Cards - Moo.com

Email Signature - Wisestamp.com

Link In Bio - Taplink.at or Linktr.ee

http://moo.com/
http://taplink.at/


Let’s connect! 

Instagram

Facebook/LinkedIn

Email:
Cell:

 - @Go_Above_and_Beyond 
- Christopher Pagli 



christopher.Pagli@HGAR.com 

914.406.9023

mailto:christopher.Pagli@HGAR.com
mailto:christopher.Pagli@HGAR.com

